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In the spirit of reconciliation, I acknowledge the 
Traditional Custodians of Country throughout Australia 

and their connections to land, sea, and community. I 
pay my respects to their Elders past, present, and 

emerging.

Today we meet on the unceded Country of the 
Ngunnawal and Ngambri peoples
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Overall, the state and trend of the environment of 
Australia is poor and deteriorating because of increasing 
pressures from climate change, habitat loss, invasive 
species, pollution and resource extraction.

- 2021 State of the Environment Report



“87 percent of scientists 
accept that natural 

selection plays a role in 
evolution, 32 percent of the 

public agree.” 

“87 percent of scientists 
think that climate change is 

mostly due to human 
activity, only 50 percent of 

the public agree.”



“An average 
academic journal 

article is read in its 
entirety by about 10 

people”

https://www.straitstimes.com/opinion/prof-
no-one-is-reading-you



‘Insanity is doing the same thing over and over 
again and expecting different results.’ 

– Rita Mae Brown, Sudden Death



‘Hey, we should restore ecosystems’



Goal: What outcomes/ impact are you seeking? What does success look like?

Audience: Who is your intended audience? Who will be most influential in helping you 

achieve your goal/s?

Message: Which message will allow you to best connect your goal with your audiences’ 

needs?

Platform: Which channel / format is most relevant?

Evaluation: What’s your measure of effectiveness? 

Refine & Reality: How can you enhance what you’re doing after reflection? But be realistic!  



Reflections, lessons, failures, and successes





A - Facts change minds

B – > scientific literacy = > 
research uptake

C - Individual behaviour 
change will shift  
collective behaviour

D - Broad dissemination 
is best

Communication - hopes and myths (Toomey et al. 2023)



Alternative communication priorities (Toomey et al. 2023) 

E - Engage the social mind for 
optimal decision-making

F - Understand the power of 
emotions, values and 
experience in swaying minds

G - Change collective behaviour

H - Tap into social connectivity 
to amplify impact



Words matter, they have 
power, use them carefully

Costs vs. Investments

Priorities vs. Neglect

Habitat loss vs. Habitat Destruction

…



Effective communication and societal change demand honesty



Step 1: Be strategic (GAMPER)

https://www.youtube.com/watch?v=RauI1tbS_2k

Engaging policy 
makers





52% of government respondents, 38% from industry, and 9% from 
universities were prohibited from communicating scientific information

“Due to ‘risk management’ in the public sector […] ministers are not receiving full information and advice 
and/or this is being ‘massaged’ by advisors (sic).”

“I declared the (action) unsafe to proceed. I was overruled and properties and assets were impacted. I 
was told to be silent or never have a job again.”

“I proposed an article in The Conversation about the impacts of mining […] The uni I worked at didn’t like 
the idea as they received funding from (the mining company).”







Find and work with community champions



Trojan bandicutes





Tell your stories, you never know who might be listening…and 
what might happen next





https://www.brookings.edu/articles/from-ivory-towers-to-the-classroom-how-can-we-make-academic-research-useful-in-the-real-world/

Go to and work with
communities

Listen

Then speak, maybe, 
and work together





Science is humanity’s best method for objectively understanding our world

But, when science, art & storytelling combine we can change the world


